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The Hollywood whiz kid
Liz Meriwether is a 26-year-old
screenwriter working on two mov-
ies and a TV show to be directed by
Kevin Smith.

At the moment, Liz Meriwether is
sitting in her apartment, twiddling her

in 2006 when one of her plays was
produced by a theater company the
network had a relationship with. Fox
offered her a deal to write a comedy
pilot, and set her up with a mentor,
producer Dawn Parouse.

“Dawn asked me to type up ideas,
and I'wrote all these pages of really
fleshed-out concepts,” Liz says.
“Soon, I was brain-dead and listed,

‘1. Grey’s Anatomy with nuns. 2. Sluts—
hot sluts in New York.” The next day
Dawn’s assistant called and said,
‘We’re moving ahead with Sluts.” I was
surprised, but Dawn pointed out that
in every showidea I had written down,
there was at least one slutty character.
It turned out to be the show I wanted
towrite. Inafocus group, one woman
described the show as a stoner Sex
and the City.”

Liz flew out to Los Angeles to pro-
duce the Sluts pilot last February. “All
ofasudden, I wasinagolf cart driving
across the Fox lot, past the sound-
stages for How I Met Your Mother and
Bones,” she says. Unfortunately, Sluts
didn’t get picked up by the network,
but it ultimatelyled to Uncle Artieas
well as a couple of movie deals. Liz
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Her chances look good, too, as some
serious heavy hitters are getting excit-
ed about Uncle Artie. Cult hero Kevin
Smith has signed on to direct, a turn of
events Liz describes as “surreal. I grew
up in Michigan and my parents were
careful about which movies I watched.
Iremember seeing Clerks at a friend’s
house. It blew my mind. Kevin’s humor
always pushes the envelope, but with-
outbeingalienating.”

Liz first caught Fox’s attention
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DreamWorks and Montecito Pictures.
Sohow do these projects line the
pockets? Liz made $35,000 for Sluts
and significantly more for Uncle Artie.
Plus, for each screenplay, she earns
in the $80K-to-$100K range, with
bonuses if the films actually get made.
“It’s more money than I ever thought
I could make writing,” she says. “I
can’t buyaplane, but I'm set foralong
while, even if I splurge on cab rides all
the time.”

The
breakout
business
star

Backin 2003, Harvard freshman
Michael Kopko wanted a clean living
environment, but couldn’t find time to
do the scrubbing himself—so he hired
amaid to clean his dorm room every
week. Turns out he wasn’t the only one
missing the comforts of home. “Half
of my building was like, ‘Can you hook
me up with that? ll payyou,”” here-
members. It made him think: Whynot
starta company to help students with
mundane tasks? And so DormAid was
born—and within a few months, he’d
made about $4,000in sales.

Butitwasn’tuntil The Harvard
Crimsonranan editorial about the com-
panyin 2005 that things really started
happening. “They said it’s a service that
divides classes into the haves and the
have-nots,” says Michael. “Atthe time,
Iwasupset. Butlooking back, the Crim-
sondid so much for me Ishould send
acommission check.” After the story
got picked up by the Associated Press,
amediawhirlwind ensued. Michael
appeared on The Daily Showand Fox
News,and was quoted in The New York
Timesand on CNN.

DormAid is nowvalued atabout $3
million,and is available on more than
20 college campuses. Their bread and
butter is everyday services—cleaning,
laundry, water delivery—but Michael
has expansion plans of branching out
into student lending and scholarship
aid. Meanwhile, he doesn’tlet the fact
thathe’s a student at Columbia Busi-
ness School get in his way. “Everything
Pmlearningapplies to what ’'m doing,”
he says. “Last semester I used my home-
work in accounting class to build an
acquisition offer Ijust made.”
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The property prochgy
1as been a real estate broker for less
n 2007, she nabbed a Rookie of the
bulled in $130,000 in commissions.

Caroline Bass never imagined going into real estate. She
tudied art historyand photography at the University of
Connecticut, and pictured herself workingin a galleryafter
g.zzd uating in 2004. But afew months spent assistinga

1ced Caroline the art world wasn’t for her. One day, on
awhim, she says, “Iwoke up and decided I wanted to sell real estate in New York. 'm
froma cow town, so my parents were like, ‘Are you kidding?’”

The gamble paid off. After passing her real estate exams, Caroline landed ajob at
megabrokerage Citi Habitats in 2006. Her first few months were slow, but Caroline
has found her niche in the real estate world—she tends to work with people in their
20s and early 30s, the kind Realtors rarely take seriously. “No one wants a Realtor who
thinks, ‘Oh, they’re justkids,’” she says. “Many of my clients have turned into friends
and theysendalotofre ’L rrals my way. ”In2007 Caroline made 82 dealsand pulled in

make. She was named Roolqe of the Year last year, but she’s not just giving the newbies
arunfor their money. She’s also brought home the coveted Outstanding Customer
Service Award for her 70-agent Upper East Side office. Twice.

Still, Caroline is sensitive about her age. She says, “I have a really young face, so
wear anice suit almost every day. If someone says, ‘Youlook so young,’ I play it off like
it’sabig compliment”—even though they’re just noticing the truth.

blessing, dropped out of high school
before his sophomoreyear. At17,he
was hired as chief technology officer
of Urbanbaby.com without anin-
personinterview. (“Theyhad noidea
how old Iwas,” he says.) When the
site was boughtin 2006, he got a hefty
stock cash-out,and used the money to
found his own company, Davidville,
which created business applications.
But David had an idea of his own, too.
“I saw this site, Project.ioni.st,and
itblew my mind. It was run by seven
people who posted bits of informa-
tion—a photo,avideo clip, anything
meaningful. Iwanted to make that
type of blogging accessible,” he says.

Tumblr.com—asite thatallows
users to create multimedia blogs—
launched in March and now has
150,000 users. And David has raised
close to $1 million from investors.
Butheisn’tlooking to sell to Google.
“There’s this notion: ‘Come up with
anidea, execute it,and sell it for mil-
lions,”” he says. “But Iwant to build
something that’s still going to employ
mein2oyears.”

The Internet’s boy wonder

Most 21-year-olds are drinking $2
Pabst—notsittingat the helm of a
company valued at $3 million. But
David Karp is not youraverage guy. A
computer whiz, he grewup on the Up-
per West Side and, with his parents’

The fund-
raising
phenom
Carolyn
Cavaness, 24, is
deputy finance
director of the
Hillary Clinton
campaign in
New York, New Jersey and Connecticut.

Carolyn Cavaness is good at getting people
to donate money. Really, really good at

it. The 52" powerhouse grew up in New
Jerseyand moved to the cityin 2001 to
attend Barnard College. After graduating,
shelanded ajob in the school’s Office of
Alumnae Affairs—and in her first month,
Caroline reeled in an enormous gift. “My
bosswaslike, ‘You need to take abow,’”
Carolynremembers. “‘Youjustgota
$2.million donation.””

Carolyn’swork attracted the atten-
tion of Andrea Stewart-Cousins, who was
running for the New York State Senate in
2006, and she invited the then 23-year-old
tobe her finance director. In four months
on the job, Carolyn raised $600,000—a
huge amount for alocal election.

Itwas during a fundraiser breakfast for

6‘\[\ ‘boss was like,
“Youneedtotakea

bow.Youjustgota$2
milliondonation.””

Stewart-Cousins that Carolyn met Hillary
Clinton. “She was someone Ilooked up
to,” says Carolyn. “Istarted to build are-
lationship with her people. And when she
announced her candidacy for President,

I gotaninvitation tojoin the campaign.”
Carolyn is now Hillary’s deputy finance
director for the New York region.

Over the past 10 months, Carolyn has
been part of a team that’s raised almost
$18 million dollars for the candidate. The
workdays can stretch to 14 hours, but
Carolynlovesit. The secret of her success?
“I'mbeing myselfand thinking, ‘How
would I want to be solicited if Twere on
the other side of the table?’” she explains.
“Whatever happens,  am part of making
history. Thatis ahuge deal.”
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